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They are collective activities that aim to cover a specific educational objective in a playful and
interactive context, based on a methodology adapted to the ages and circumstances of
participants. Often, participants believe that the objective of a group dynamics is the mere fact

» Predlgtabll|§y Different Ianguages« of having fun, which is not inconvenient as long as the communicator fulfills the planned didactic
The audience will expect the |t is assumed that communica-
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Within SUSTAINOLIVE, we apply a group dynamics to raise awareness among the olive farming community about the need to move from conventional
management practices to more sustainable ones. Numbers play a leading role in our methodology because we believe that figures are a great tool for

raising awareness (they allow us to show the seriousness of the problems withouth using morality lessons that may become counterproductive). If we
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translate these figures into magnitudes that are understandable by participants, the possibilities of them taking action will greatly increase.
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a key step in captivating and influencing the audience.
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Extra information
(data and graphic)
that is familiar and
understandable by
all participants is
provided.

Y la respuesta correcta es...

" Then the groups
To empathize with most accurate

It is required a thorough and well prepared knowledge of the responses receive
audience under which scientists and practitioners are conside- a card with the
red to be levelled. highest scoring.

A spokeman for each group raises a small white The correct answer is revealed. It is
blackboard where answers have been written down.  checked which groups were closest to it.

To interact
with the audience, facilitating debate among all participants, so
that co-learnings amongst equals can take place.

To translate
concepts and messages into a language that is clear to all, ¢ Cusles son los principales beNefiCios que se obtienen A3 x2m canvas is installed portraying a scheme of interactions between the ecosystem

cuando se aplican practicas de manejo sostenible en el olivar ? . . . . . .
sacrificing accuracy by simplicity when necessary. S — services being enhanced in an olive grove when various sustainable management
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oeL paisne NTEGRACION 7 practices are implemented. Some of the cells in the scheme are empty. Farmers receive

To awaken o some sticky cards with the texts of the missing boxes and work as a team to decide

socio-environmental awareness that triggers behavioral change ded
(moving towards agronomical practices that serve people and
the environment).
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childhood is the period of life in which we learn
more quickly and intensely?

e

S
ot © 1das
et [ —
de I\ alsaje mas
estético y ap @
proporciond doea\"o‘o
a .
aimento 2 B9, 7 g€
Nor € rig,
e o, y 80
= 3bong Z@S"’ad
i
Mas alimetme. Ticog w,s«?&b
regugio para los ' N
habitantes del suelof &

After decades of presentations, talks, conferences and all sorts of communication AND REMEMBER
events, the educational community should have already secured better results re- THAT...
garding the ecological transition of agriculture in the Mediterranean basin. It is thus If you want
IN MINDB urgent to revolutionize the methodology we use to communicate with farmers. different results, %
Let's lose the fear of change and let”s develop transgressive and provocative tea- donotdothe
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fat

What prevents us from imitating this game-based
learning model during adulthood?

Why do most education and

communication

professionals neglect o

that we can enjoy

whilst learning?

THAT.. ching and learning tools and approaches that awaken farmers and other key actors
from that lethargy favored by agrochemical corporations and inefficient inertias.

same things
(Albert Einstein)
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